
How to Write Marketing Blogs Your Clients Will Actually Read 
Don’t you know that 55% of page visits don’t last more than 15 seconds? And this means, most people 

who click on your blog posts may not be even reading what you wrote! 

Writing content isn’t about having the catchiest headline that will gather millions of clicks. The goal you 

should aim for is making an engaging article that holds every visitor’s attention. 

In fact, research has revealed that capturing reader attention for three minutes or more leads to loyal 

visitors who will twice as likely return than those who’ve just stayed for a minute. 

Creating a blog post is easy to do. But attracting real readers to click and stay is a whole different story. 

Read on to know the best ways in developing engaging marketing blogs. 

Choose among the most effective and timeless content types 
Your content marketing strategy should always consider the type of content you’re going to 

create.  

 

There are different types of content and some of the most successful ones you can use in your 

own marketing blog are the following: 

 

 Listicles 

Whether you like it or not, listicles effectively invite readers. Imagine how many times 

you get caught by those “10 Top Ways to do X” articles.  

 

Lists allow audiences to break down information into smaller pieces which enable them 

to better digest content. 

 

 How-tos 

People want their problems to be solved in an instant. Aim to be the one who’s ready to 

give them answers by making how-to articles. 

 

 Series 

Readers stay in a blog that fulfills their needs. Useful and educational content creates 

engagement especially when they feel like they belong in a class. 

 

Create your virtual classroom in a snap by making a series of articles about a topic that 

needs thorough explanation. 
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For an example: the marketing automation software company, Marketo, has published a 

four-part webinar series about marketing automation available in videos and 

slideshows. 

 

Look for the trendiest topics to talk about 
Your blog ideas won’t run out as long as you know where to find them.  

 

Every day, there are new controversial topics that people around the world will never stop 

talking about. So why not join them? 

 

Here are some of the unexpected places you never thought would help spark your creativity in 

developing fresh content: 

 News 

 Social media accounts of influencers related to your business 

 Trending topics 

 Comments section 

 Q&A sites such as Quora 

 Customer reviews 

 Books 

Be constantly hungry for information. Mix what you’ve gathered with your mind’s creativity and 

you can generate endless numbers of great content. 

 

Make it visually appealing 
You’ve got your ideas ready, but don’t just pour it all out and turn it into a big wall of text. 

 

Readers are usually driven away by poor formatting. So before you hit publish, make sure that 

your blog doesn’t strain the eyes by using the following tools: 

 

 Headings and subheadings 

Headings and subheadings visually convey levels of importance. With them, readers can 

easily distinguish the main points you want to share. 

 

 Bullets 

The round dots that represent bullets make every text visible and make posts easier to 

scan, remember, and navigate. 

 

 Images 



Images are comprehended faster than words. Putting images that spark intrigue and 

memory makes your page more engaging and shareable. 

Don’t forget to write for your clients 
In creating the catchiest blog posts, always remember to know who your clients are. 

Think about what they always look for and talk about. The answers will help you figure out the missing 

ingredients in your blog posts that you should discover. 

In the meantime, you can start with the mentioned tips above to test what’s effective for your 

marketing blogs. 

 

 

 

 

 

 

  

 

 

 


