
Social Media: A Core Driver to Business Success 
 
There used to be a time when having no social media accounts was acceptable. After all, it 
used to just be a fad, and something only enjoyed by youngsters who loved surfing the internet 
and playing with computers.  
 
Today, having no social media account - as an individual or as a business, is a mortal sin. As of 
February 2017, Facebook alone has more than 1.86 Billion active users, and gains more and 
more users everyday, and Facebook is not the only social media site out there. Along with 
Facebook, some of the most popular social media sites and applications are Twitter, Pinterest, 
Instagram, YouTube and LinkedIn. These platforms have hundreds of millions of users, and 
promise growth in the next few years, with increasing worldwide accessibility to the internet and 
smartphones.  
 
Being present in social media sites is important to business for a lot of reasons. Here are some 
of the most important ones. 
 
Free Product or Brand Promotion  
These social media sites allow individuals and businesses to sign up for free. Over the past 
decade, with the growing prominence of the internet, businesses have shifted from purely 
above-the-line (TV, radio, print) advertising, to below-the-line, which includes social media 
platforms. Businesses can upload various content for free -- from statuses and blogs, to pictures 
and videos. Gaining followers, let alone loyal ones, is not simple. But if a business is dedicated 
enough to post everyday, and makes an effort to make content more and more interesting and 
engaging, it takes a matter of minutes for a business to convince a person that their brands or 
products are worth buying or talking about.  
 
The beauty of social media promotion is that the growth is exponential. Every share resounds 
to thousands of fresh eyes that can be potential followers and customers. Businesses with low 
social media visibility are bound to lose followers because their competitors will surely beat 
them. 
 
Enhancement of Credibility and Reputation 
When an individual or a business is off a certain platform, when they are simply not around it is 
easy for others to create a false image of them. It is important for a business to be in social 
media sites in order to properly represent itself. When a business is in social media, it is 
easier to clarify misconceptions about the business and create a positive image for itself. This, 
in turn, encourages people to believe in the business. 
 
Instant Feedback 
Customers or clients almost always have questions about brands and products, and need 
immediate assistance to address their issues. The longer it takes for a company to respond, the 
more disappointed a customer becomes. With social media, businesses can stay online 24/7 



and have customer support that will help customers with their needs. This works two ways - 
customers get the answers they need, and businesses will have the opportunity to know 
problems with their products or services that they can fix in order to improve their operations. 
This feedback loop allows for businesses to grow, and customers to stay happy.  
 
All of these things are made simple and achievable by being present in social media, which is 
essential to modern business success.  
 


