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 Suiting up goes beyond wearing your best corporate attire.  

 Just like the stores of your favorite mall, everybody has a brand of their own, including 

you. From your mad Math skills to your immense passion for the written arts, these are all parts 

of you that sets you apart from everyone else. These are the qualities that make your brand unique. 

With your target market as the runway, your Personal Brand should be the corporate world’s top 

model, rocking the assets you have to offer. 

 Simply put, Personal Branding is “how we market ourselves to others.” In this practice for 

self-improvement, the manufacturer, the product, and the advertiser are all rolled into one 

packaging – you. Of course, it isn’t as easy as slapping a label tag on your curriculum vitae or 

LinkedIn profile. First of all, you have to follow a process, summarized in four simple words—

DCCM. But at the end of your magic carpet ride is the whole new world of Personal Branding. 

When all is said and done, you will earn your own trademark, and your name alone will have a 

whole new lasting meaning.  

How It All Boils Down 

 Fueling Up in School 

 It’s never too early to begin building your Personal Brand. Whether you’re in your first 

year of college or your last, the right time to establish your trademark is now. You can do this by 

joining organizations that interest you, meeting people along the way, and widening your circle of 

friends which will add to your connections that might come in handy in the future. As you keep 

wielding your skills and making a passion out of them, sooner or later, you’ll wear your 

experiences like a badge of honor. Make a good name for yourself not only by recognition and 

awards, but also by the good, unique qualities that you possess and the valuable knowledge that 

you have reaped.  

 If you think you lack the skills or knowledge to do any of these, don’t worry—you have 

your professors and guidance counselors as the Master Yoda to your Luke Skywalker to teach you 

the power of the Force and give you the support and guidance that you need as you discover your 



own identity. Before you know it, you’ll be leaving behind a legacy within the walls of St. 

Raymund’s Building, or better yet, beyond the four streets of the University.   

 Suiting Up for the Corporate World 

 Nowadays, when competition in the job market is as tight as the fight for the Iron Throne, 

your Personal Brand is the armor that would help you stand out and defeat the rest of the 

contenders. Even as you get ready for the corporate world, you need your gleaming suit to gain a 

superior position among the rest and establish your name in this corporate version of Game of 

Thrones.   

 Once you graduate and enter the business world, your well-crafted name will complete 

your corporate attire as you take on the path towards success. Keep in mind that everybody wants 

to standout and in a competitive environment like the workplace, everyone will do whatever it 

takes to stand out. With the help of the image you’re projecting, your credibility will increase and 

people will feel that they are interacting not with businesses, but with people whom they can trust 

and who can empathize with them.  

Crafting Your Brand 

 Personal Brands aren’t created overnight. To make everything simpler, DCCM Personal 

Branding Process is here to serve as your four-act play towards your standing ovation. Think of 

yourself as a gardener and your brand as the seed—before the seed grows into a strong tree, you 

first need to figure out the outcome you wish to achieve and tend it for years. 

 Before anything else, Discover who you are and what you want to do in life. During this 

act, imagine having a me-time—unglue yourself from your phone and forget about the stressful 

life you have outside your room. If you want, you could even add a touch of romance by lighting 

some candles and having Lady Gaga’s Born This Way as your background music. Spend the night 

(or even week and month) getting to know your character, including your strengths and 

weaknesses, skills, passions, and goals, so that you can easily work your way towards your goals. 

 After all the thinking is done, Create the brand you have in mind. This can go in two 

ways—the traditional and non-traditional. In the traditional ways, you’d have to go back to time 

when gadgets and the Internet were still in the delivery truck towards civilization.  This includes 

making a business card, professional portfolio, resume, cover letters, and references document. 



The non-traditional ways might ring a bell to you because they are our generation’s best friends—

the use of social networking sites such as Facebook, Twitter, and LinkedIn to reach a wider 

audience at no cost. Since using social networking sites will expose your identity to the world, 

always be mindful of the things that you say and the information you provide. At the end of the 

day, using a combination of both is the best way to take because they complement each other. 

 Believe it or not, creating your Personal Brand also extends to the way you dress and carry 

yourself in public. If you aim to work for a well-known corporation someday, start improving your 

communication skills and dressing appropriately and acting accordingly to the place where you 

are in. Practice being courteous to everyone you meet and do everything that you can to submit 

only your best work and nothing else. All of these things will help you get to the ideal business 

professional that you have always dreamed to become in the future. 

 As long as you keep in mind three more Cs—Concise, Compelling, and Consistent—you’ll 

be in the right path towards your destination. Let your personality and talent Compel others and 

do not blabber too much about unimportant things and details. By being Concise and highlighting 

only the best qualities that make you who you are and set you apart from the rest, you make other 

people think that you are the only fish that matters in the sea. Be Consistent by staying true to who 

you really are and how you want to represent yourself to others.  

 In Personal Branding, Communication is the key that’ll open all doors of opportunity. 

Sharpen your marketing skills by becoming your own PR person and lifting your confidence in 

just the right level. Start by looking for the audiences that will be interested in what you have to 

say by finding people of the same interest and field to be sure that you are on the same page as 

they are. You can only imagine how chaotic it will be if you share your technique in computing 

for the GDP and the GNP to a roomful of nurses. 

 Lastly, Maintain the reputation of your brand once you receive the recognition you have 

worked for. As you move forward in your career, your Personal Brand should also reflect your 

new goals and achievements. For instance, you can modify your resume along with your LinkedIn 

profile by adding your new Bachelor’s Degree or the internships you’ve experienced as an 

undergraduate. As you grow your seed into a tree, it’s your responsibility to maintain your Personal 

Brand and plant a watchful eye on where you cast the shadow of your name.  



 The world we are in is just like a big market—thousands of people out there are just as 

hungry for opportunities as you are. In this competitive world, everyone will do whatever it takes 

to be a high-end merchandise, and Personal Branding is here to help you stay on top of the game. 

Before you polish your name and establish a Personal Brand, forget about everything else and just 

focus on making a good image for yourself. Some might call this selfishness, but it’s a marketing 

strategy that, if done successfully, would help you capture your best shot and become your very 

own authentic brand. 
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