
THE WORLD OF E-COMMERCE 

RICH PEOPLE’S SECRET… 

The common denominator between Jeff Bezos, Elon Musk, Bernard Arnault, and Bill 

Gates is BUSINESS. They are known for being the world’s richest men, but their successful 

story did not happen overnight. Their startup comes with tactics, risks, and failures before 

reaching the top. With these, aiming to be on their level comprises a wide array of knowledge; 

being bookish is not enough, an individual must be an open-minded and confident for risks, 

inclinations and market expectation. As we are in the 21st century, where changes could happen 

in the speed of light, a multi-billionaire wannabe should always be ready. Better begin the 

journey with trends of today’s century.   

FOR STARTER: E-COMMERCE 

 Today’s era is far from previous ones. Everything has changed. The world has become 

modernized as there are innovations, and technological-driven works. It became easier to access 

different types of activities. In the business world, integration has also become a thing. From the 

traditional way of conducting the operations, contemporary method evolves. E-Commerce 

became a household name.  

 Electronic Commerce or commonly known as E-Commerce is an operation method 

where it involves trading of products and services through digital, online or with the help on 

internet. According to Kutz (2016) in his published book, Introduction to E-Commerce, 

Electronic Commerce draws technologies such as mobile commerce, electronic fund transfer, 

supply chain management, Internet Marketing, online transaction processing, electronic data 

interchange (EDI), inventory management systems, and automated data collection systems. Its 

activities are not afar from the usual, the only difference, it is done modernly.  

 E-Commerce may relate to the following: 

• Online Marketplace or shopping apps and websites 

• Buying and Selling (Business to Business, Business to Customer, with the participation 

of third-party) 

• Promotions through Social Media, Emails and websites 

• Analyzing the target market with convenient use of online surveys, newsletters etc. 



• Sales and operations targeting the worldwide audience 

ACCOUNTING: THE BUSINESS LANGUAGE FOR E-COMMERCE  

 Accounting is considered as the language of the business. If the business operations 

integrate into something technological, does its language also changes?  

 Accounting has always been part of any business, whether it’s a small or multi-national 

enterprise. It is essential as it encompasses inventory, production, sales, payroll, marketing, 

finance and more. Accounting report is created for both management and external stakeholders. 

It has to be made accurately, in accordance with time and with credible information. Poor report 

may lead to issues internally and weak company’s image from outside perspective.  

 With E-Commerce, does it accounting differ? 

 Well, it has modification but it doesn’t transform its core principle into new one. The 

application of learnings from Accounting subjects may help but the awareness on modernization 

is a big factor for E-commerce Accounting.  

Here is the various scopes and aspects of E-Commerce Accounting that may differ from the 

traditional method (based on LedgerGurus, 2019) 

1. Transaction Data of the Business 

- To gather the data and numbers of transactions in E-Commerce Business, 

bookkeeper or accountant must check the selling channel or website page 

particular for records since the usual way which is through bank accounts, 

receipts, and credit statements are not available.  

2. Inventory and COGS  

- Inventory and COGS (Cost of Goods Sold) are the important numbers in 

product-based business as it affects the production and sales. Having an in-

depth knowledge in calculating the proper inventory and COGS is a must. 

Though in E-Commerce, there has automatic record, it depends on the input 

which should be check accurately.  

3. Sales Tax 



- Inputting online sales tax is easier since it is automated included in reports but 

it is inconsistent and change from time to time, a bookkeeper must take note 

on that matter.  

4. Foreign Transaction Costs 

- This is very relevant to E-Commerce businesses since their target market is 

broad than typical ones. Reducing the related costs is important in terms of 

profitability. There are tools that could be used in handling these costs.  

Being aware, well-informed and equipped with these four aspects is great advantage in 

managing the accounting of an E-Commerce Business.  

GETTING READY FOR LAUNCH 

 E-Commerce comes with a software that is aligned with company’s vision, goals and 

expectations. Choosing the best software that fits the business is beneficial and will aid for more 

smooth operations. Listed by Yoder (2021), below are the Five Best E-Commerce Accounting 

Software in 2021: 

1. QuickBooks Online – Best overall accounting software (4.53 of 5 points) 

2. Xero -Best lower-priced option (4.15 of 5 points) 

3. FreshBooks – Best for e-commerce businesses with limited inventory (3.28 of 5 

points) 

4. Zoho Books – Best for e-commerce looking for integrated management software 

(3.26 of 5 points) 

5. Wave – Best free accounting software (2.29 of 5 points) 

Regardless of the list, the most important criteria in choosing the best software is its 

contribution to make the business run efficiently and much more convenient than the usual 

method.  

IN THE FUTURE… 

 E-Commerce is growing rapidly and with the current situation of the world it is expected 

to rise intensively. In few more years, there would be new trends, software and platforms which 

is incorporated with this kind of business. This is an opportunity that could either be a part of 



another success story or another lesson to be remembered. Nevertheless, there’s nothing wrong 

in trying.  


